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Economy:

Source: DANE

1. Colombia’s Gross Domestic Product (GDP) grew 2.0% in the second Quarter of 
2016, year-on-year, after growing 2.5% in the first Quarter, according to the National 
Administrative Statistics Department (DANE). In terms of large branches of the 
economy, this growth was mostly provided by the activity of the financial and industrial 
sectors. (see Graph no. 1)

2. This result has led the Ministry of Finance to lower its estimation for the whole year, 
going from a GDP growth prediction of 3% to 2.5%.

3. The Colombian inflation rate continues to grow each Quarter. In the second Quarter of 
2016 CPI reached a year-on-year 8.2%, also according to the DANE. Food was the item 
that most increased the final rate, which had already occurred during 2015. However, 
the data for September of 2016 dropped to 7.3%, which might indicate a different 
tendency for the remainder of the year. (see Graph no. 1)

4. The unemployment rate reached the same percentage as the year 2015 in the second 
Quarter of 2016, 8.9 % according to the DANE, but in July it rose to 9.8%, and this could 
indicate a correlation with the lower growth of the economy. (see Graph no. 1)

5. According to the Monthly Retail Survey (EMCM), in the first six months of the year 
Retail Sales have grown 1.4%, whereas the same period of 2015 registered a 3.4% 
growth.

6. According to the results of Fedesarrollo’s Consumer Opinion Survey, the Consumer 
Confidence Index (ICC) had negative levels throughout 2016 until now. In the first 
month of the year, it was negative and at historically low levels, but from then on it has 
been improving gradually until reaching -2.1% in September. (see Graph no. 2)

Graph no. 1: Economic Indicators Graph no. 2: Consumer Confidence Index Evolution

Source: DANE

7. The shopping centre market is showing great signs of dynamism during this year of 
2016. Up until the month of October eight new shopping centres opened, corresponding 
to a GLA (Gross Leasable Area) increase of 166,600 sqm, and doubling the number of 
inaugurations of the entire previous year (4 openings in 2015). No extensions of existing 
shopping centres were registered so far. (see Table no. 1)

Shopping Centre Development Market:

Table no. 1: Openings 2016 until October

Source: LaSBA

Shopping Centre Location Developer GLA (sqm) Opening Date

Peñalisa Mall Girardot Marco Group 13.000 April
Primavera Urbana Villavicencio Primavera, Desarrollo y Construcción 28.500 July
La Estación Cali Constructora Alpes 28.400 July
Unicentro Valledupar Valledupar Pedro Goméz 15.800 July
Aventura Medellín Ménsula/Londoño G./Acierto Inm./Proin 16.000 September
Viva La Ceja La Ceja Grupo Éxito 10.000 September
Santa Lucía Plaza Neiva Constructora Santa Lucía 24.000 October
Antares Soacha Pactia 30.900 October
Total Openings 8 166.600
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Peñalisa Mall                          Girardot

La Estación                               Cali

Aventura                                 Medellín

Campanario                            Popayán

Table no. 2: Planned Openings for the rest of 2016

Diver Plaza                              Bogotá

8. The joint venture celebrated in Colombia between Grupo Arcos and Conconcreto 
has originated Pactia, one of the main developers and managers of shopping centres 
in Colombia. Their first development inaugurated in October, the Antares S.C. (30,900 
sqm of GLA), in Soacha.

9. Other significant openings until October of 2016 are Primavera Urbana (28,500 sqm 
of GLA), in Villavicencio, La Estación (28,400 sqm of GLA), in Cali, and Santa Lucía 
Plaza (24,000 sqm of GLA), in Neiva.

10. Last year the opening dates of many projects were delayed and rescheduled especially 
for late 2016. For the rest of 2016 there are 8 more openings planned, adding around 
300,000 sqm of GLA, thus reaching a total of over 450,000 sqm for the entire year. (see 
Table no. 2)

Source: LaSBA

11. In this way, Colombia would reach the total amount of 210 shopping centres 
(considering only centres with more than 5,000 sqm GLA) by the end of 2016.

12. Furthermore, there are 4 extensions of existing shopping centres planned until the end 
of the year, which would add around 33,000 sqm of new GLA for the year 2016. The 
highlight is the extension of DiverPlaza, in Bogotá, which would practically double its 
retail area. (see Table no. 3)

Shopping Centre Location Developer GLA (sqm) Planned 
Opening Date

Alkarawi Plaza Barranquilla Alkarawi SA 20.000 December
BD Bacatá Bogotá BD Promotores 6.300 December
Blue Gardens Barranquilla Hernando Heredia n.d. late 2016
Marcas Mall Cali Civiscorp 47.000 late 2016
Parque La Colina Bogotá Parque Arauco 64.000 December
Plaza Central Bogotá Ospinas / Terranum 75.000 late 2016
Plaza del Parque Barranquilla Janna Motors 8.000 late 2016
Viva Barranquilla Barranquilla Grupo Éxito 62.700 November
Total Planned Openings 8 283.000

Table no. 3: Planned Extensions for the rest of 2016

Ampliada Inicial Total
Almacentro Medellin Conconcreto 2.000 16.000 18.000
Campanario Popayán Arinsa 4.000 15.000 19.000
DiverPlaza Bogotá Grupo LAB 25.000 26.000 51.000
Galerías Bogotá Arquimás 2.500 n.d. n.d.
Total Ampliaciones Previstas 4 33.500 57.000 88.000

Centro Comercial Localidad Promotor SBA (m²)

Source: LaSBA

13. In 2016 it is noticeable that small and medium sized shopping centres in smaller cities 
are still opening, though there are also planned openings for large cities, particularly for 
Barranquilla, with four planned openings.

14. Developers are still investing in extensions and most of all refurbishments of existing 
shopping centres, attempting to keep older shopping centres relevant for modern 
consumers.

15. There are still many projects under development, some of which have their construction 
delayed, others are new projects being presented by developers. Opening date 
estimations are sometimes not carried out, either for financial reasons or leasing issues. 
The peso devaluation with respect to the dollar leads to more expensive imported 
materials necessary for construction, and also to a change in consumer behaviour.

16. For 2017 there are many planned openings, out of which some of the most important 
ones in terms of size would be: Multiplaza La Felicidad (65,000 sqm GLA), in Bogotá, 
developed by Grupo Roble; Countrymall (51,500 sqm GLA), in Cali, developed by 
Jaramillo Mora; Unicentro Neiva (35,500 sqm GLA), developed by Pedro Gómez; 
and Nuestro Montería (24,500 sqm GLA), developed by Comercialise.

17. Also, construction of the largest shopping centres in Colombia is planned for the 
upcoming years, between 2018 and 2019. Viva Envigado, developed by Grupo Éxito, 
will have 107,000 sqm of GLA, and El Éden, in Bogotá, developed by Construcciones 
Planificadas SA, will have 126,700 sqm of GLA.

18. Eleven new shopping centres are expected to open in the metropolitan area of Bogotá 
in the upcoming years. Arauco Premium Outlet, Bogotá Premium Outlets, El Éden, 
Gran Plaza Bosa, Gran Plaza Ensueño, Infinitum, Multiplaza La Felicidad, Neos 
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El Edén                                 Bogotá

Viva Envigado                      Envigado

Santafé                                Medellín

Pacific Mall                                Cali

Atlantis Plaza                                    Bogotá

Shopping Centres in Operation:

Moda and 7/100, besides the ones planned for late 2016, Parque La Colina and Plaza 
Central, will become part of Colombia’s new retail supply.

19. Shopping centre supply in Colombia has had a spectacular growth in the last 15 
years. However, unlike what happens worldwide, where shopping centres have 
been developed largely by a single owner, in Colombia shopping centres have been 
traditionally developed under a multi-owner model, where each unit may have a 
distinct owner.

20. In 1997, when Unico Outlet Cali, the first shopping centre where management and 
operation under one single owner was established, according to Acecolombia the 
single owner model represented only 2% of Colombia’s GLA. Since then, the single 
owner model has grown and it has reached 19% of Colombia’s entire GLA in 2015.

21. On the other hand, the multi-owner concept has decreased its share. According to 
Acecolombia, six years ago in Colombia 90% of developed shopping centre projects 
were meant to be sold and only 10% would remain owned and destined for leasing. 
Currently, this proportion has changed drastically, since nowadays for every project 
developed with the goal of selling it, another one is developed with the goal of keeping it 
under ownership and leasing units.

22. For the second time, Cancun, Mexico was the headquarters for the sixth edition of 
RECon Latin America by the ICSC (International Council of Shopping Centres), where 
14 Colombian shopping centres were finalists in marketing categories and four of them 
won an award: Andino, Santafé Medellín, Salitre Plaza and Único Outlet Cali had 
their campaigns recognised with Gold and Silver awards.

23. Visiting Chipichape or its neighbour Pacific Mall, in Cali, operating at the World Trade 
Center- WTC, will now be more comfortable, thanks to their infrastructures being united 
by a 60-meter-long climatized bridge. Construction of this metallic structure lasted three 
months.

24. Shopping centres Andino, Atlantis Plaza, El Retiro and Santafé in Bogotá are the 
first ones joining the initiative by the Mobility Secretariat to work on measures tackling 
vehicle congestion generated around these places during Saturdays. The measures are 
part of “Operation Saturday”, which was carried out since April, with the support and in 
alliance with the shopping centres.

25. Salitre Plaza, located in Bogotá, since June has implemented the parking duplicator, 
increasing therefore the number of parking spaces. This system operates on weekends 
and high season, with a daily average of 4,000 vehicles.

26. In March of 2016, Hayuelos S.C., also located in Bogotá, concluded the total 
refurbishment of its six sets of bathrooms with an interior design inspired by nature’s 
elements (water, earth, air, fire).

27. Oviedo S.C., located in Medellin, is refurbishing its areas, including the entry to 
bathrooms on the food court, renovation of the façade’s painting and planting a tree at 
the Manzana sector.

28. San Pedro Plaza, located in Neiva, plans to improve its visitors’ experiences with 
innovative and avant-garde environments.

Information regarding Retailers:
29. The Express store format consolidates its success in Colombia. Brands that invested in 

this type of store are finding a magnificent opportunity to have a closer and more direct 
contact with its customers.

30. Equally, department stores and large units are investing strongly in the Express store 
format, where convenience, easy payment, location and cleanliness have made this 
model a strong rival to local neighbourhood stores.

31. Foreign brands continue to invest in Colombia, in parallel with the growing development 
of the country’s shopping centre industry. Brands like H&M, Eurekakids, Decathlon, 
Replay, Castañer, Di Píu Milano, Rapsodia, among others, are undergoing processes 
of arriving and expanding in Colombia.

32. Continuing with its expansion goals, PriceSmart announces the opening of another 
store, this time in Chía, with a retail area of 6,800 sqm, thus reaching seven units in 
Colombia.

33. Chains like Éxito, Jumbo and Olímpica seem to have a new competitor. D1, a new 
type of store by Grupo Santo Domingo selling at very low prices, is doubling its sales 
every year and generating some changes in consumption habits.

34. Ripley has closed its stores in Colombia. The Chilean Department Store chain operated 
six units: two in Bogotá, and the rest of them in Bucaramanga, Neiva, Villavicencio and 
Medellin. The entire financial portfolio will be sold to Banco Popular de Colombia, an 



operation which is subject to approval by the country’s authorities.
35. Falabella continues its expansion plan in Colombia, with the opening of a new 9,250 

sqm store at the Plaza Central S.C., as well as future openings at DiverPlaza and 
Parque la Colina, in Bogotá.

36. Grupo Éxito announced the opening of two new stores in the Caribbean Region. 
Barranquilla and Valledupar are the cities where they will open. Grupo Éxito thus 
reaches 575 sales points for all its brands in the country. In 2015 they had a large 
expansion with 49 stores by Éxito, Carulla, Surtimax, Super Inter and Service 
Stations (EDS).

37. The arrival in Cali of the chain from Bogotá Home Sentry, which has a 21-year-old 
trajectory in the country, will stir up competition again. They opened their first store in 
the north of Cali, at Avenida Sexta con 29, close to La 14, the Chipichape S.C. and 
Homecenter, direct competitors.

38. Monoprix, French group of stores and supermarkets, enters the Colombian market with 
the support of Grupo Éxito, managing only two lines of its portfolio, Food and Home.

39. After four years in the country, GAP and Banana Republic decide to leave the country, 
due to the devaluation and inflation. These brands had stores located in Bogotá, 
Medellin and Bucaramanga.

40. The Shoes brand Toms, from the United States, opened its first own stores in Colombia: 
one at the Atlantis Plaza S.C., in Bogotá, and the other at Pacific Mall, in Cali.

41. The first megastore of Arturo Calle arrived at the Palmetto S.C. in Cali, where three 
lines will be available: traditional, kids and leather. They plan to open 8 more stores this 
year.

42. Mango, after having changed franchisees, opened a unit with more than 1,000 sqm 
located at the Fontanar S.C., located in Chía, and facing the crisis of the Panamanian 
Grupo Wisa (La Riviera Perfumes), returned with its previous franchisee, Grupo Uribe.

43. The new complex Royal Films Multicine Único opened at Único Outlet Neiva, where 
Royal Films is betting not only on having promotional days under the outlet concept but 
also offering all of its available technology for projecting films.

44. Juan Valdez plans to open a total of 40 stores in 2016 (20 in Colombia and 20 abroad), 
in order to reach 250 stores in the country, after having closed 2015 with 230 stores and 
22 openings throughout the year.

45. Starbucks, after two years in Colombia, arrives in Medellin, thus continuing with its 
expansion strategy with the goal of reaching 50 stores by 2019. 

46. Domino´s Pizza opens its first establishment in the city of Cartagena. It’s their store 
number 70 in Colombia.

47. 100 Montaditos has been in Colombia for four years, and has three units in Bogotá. 
They plan to have three more by the end of 2016 in the cities of Barranquilla, 
Villavicencio and Bogotá.

48. Bogotá Beer Company has expanded geographically, opening a store with more than 
300 sqm in Cali.
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