
Shopping Centres in Colombia:
Activity Report 2014

Economy:

Colombia’s GDP continues to grow above 4% yearly, compared to the previous
year. The Colombian economy grew 4.6% in 2014, according to the National
Statistics Administrative Department (DANE). Construction was the activity that
grew the most (9.9%). (see graph no. 1)
The inflation rate in Colombia reached 3.5% by the end of 2014, according to
the DANE, going back to the trend of previous years. This occurs right after
2013 having been the year with the lowest inflation of the last fifty years. (see
graph no. 1)
Unemployment has been consistently decreasing since the year 2010. The
average unemployment rate in 2014 was 9.1%, according to the DANE, and
in the fourth Quarter of 2014 it was 8.1%. (see graphs no. 1 and no. 2)
In 2014, the Retail Index (actual sales) was very dynamic and grew 8.6%, a
quite higher rate than in 2013 (4%). Also, employment associated with retail
grew 3.6%, at a slightly inferior rate when compared to the rate registered in
2013 (3.7%).
Consumer Confidence Index was 22.4% in 2014, according to the results of
Fedesarrollo’s Consumer Opinion Survey, decreasing slightly when compared
with the data of 2013 (23.2%).
During the year 2014, Colombian exports decreased 1.7% with respect to the
year 2013, while imports increased 9.2%, also with respect to the previous
year.
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Graph no. 1: Economic Indicators
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Graph no. 2: Unemployment Rate in 2014

Source: DANE.

Source: DANE.
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Outlet El Bosque                    Cartagena

Micentro Funza Funza

De la Cuesta                        Piedecuesta  

Marcas Mall (Proyecto) Cali

El Éden (Proyecto) Bogotá
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Shopping Centre Development:

Table no. 1: Openings 2014

According to LaSBA’s Data Bases, 2014 closed with a lower amount of Gross
Leasable Area (GLA) with respect to 2013.
In 2014, according to our Data Bases, 203,280 sq m of GLA was inaugurated in
Colombia, 40% less with respect to the GLA opened in 2013 (349,080 sq). In
total, there were 11 openings of new shopping centres and 1 extension of an exis-
ting centre (see tables no.1 and no.2).

In this way, Colombia has reached a total of 190 shopping centres (with more than
5,000 sq m GLA) by the end of 2014.
In 2014 a particular trend remained noticeable, the openings of small and medium
shopping centres in smaller cities with respect to the large capitals, which was
already occurring in 2013.
Also, the single owner and retailer models are growing. According to investiga-
tions of Acecolombia, in 2011 only 26% of shopping centres were operating under
a single property model, whereas in 2014 the percentage reached 79%.
Although in 2014 there was only one extension inaugurated, developers are still
investing on extensions and refurbishments of existing shopping centres. There
are many planned for 2015 and for the following years.
There were additional openings planned for the year 2014, but some projects suf-
fered from delays and should open in 2015. This results in a prediction of new
GLA for the year 2015 above the amount of 2014, since the delayed projects will
add to the already planned projects for this year.
However, out of the many projects with a planned opening date of 2015, it is pos-
sible that not all of them will end up inaugurating in the estimated date, due to
unexpected delays in construction.
Several Colombian cities will have their retail supply increased. Planned openings
include Nuestro Urabá (Nuestro is a new brand of shopping centres), in
Apartadó; Blue Gardens in Barranquilla; Marcas Mall in Cali; Terraplaza in
Popayán, among many others.
Extensions of existing centres are also ongoing, such as Multicentro Ibagué,
Unicentro Tunja (both developed by Pedro Gómez), or the Mayorca S.C., loca-
ted in Sabaneta, among others, which will increase their retail surfaces during the
year 2015.
For the following years there are also many retail projects planned. We can point
out Plaza Central (75,000 sq m GLA), in Bogotá, a development which results
from the joining together of Ospinas y Compañía with Terranum, a company
belonging to Grupo Santo Domingo; Mall Plaza Cali (70,000 sq m GLA), develo-
ped by Mall Plaza; Unicentro Neiva (42,000 sq m GLA) developed by Pedro
Gómez; and the El Éden S.C., which could become the largest shopping centre
in Colombia, with 134,000 sq m GLA, developed by Construcciones
Planificadas S.A.
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Source: LaSBA. Shopping Centres with less than 5,000 sq m GLA are not considered.

Source: LaSBA.

Shopping Centre Location Developer GLA (sqm) Opening

Viva Caucasia Caucasia Grupo Éxito 8,500 May

Outlet El Bosque Cartagena Humberto Rodríguez SAS 8,500 July

San Juan Plaza Neiva HCP SAS 35,000 September

Micentro Funza Funza Pedro Gómez 7,830 October

Plaza Bocagrande Cartagena Ospinas 11,900 October

De la Cuesta Piedecuesta Marval 22,000 November

Gran Plaza Ipiales Conconcreto 13,300 November

Pacific Mall Cali Comercial Tourist Center International 27,000 November

San Jerónimo La Mesa Inversiones Suramericana 8,000 November

Unicentro Girardot Girardot Pedro Gómez 15,000 November

Acqua Power Center Ibagué Cimcol 23,650 December

TOTAL OPENINGS 2014 11 180,680

Table no. 2: Entensions 2014

Shopping Centre Location Developer Opening
GLA (sqm)

Extended Initial Total

Viva Villavicencio Villavicencio Grupo Éxito / Grupo Argos August 22,600 27,400 50,000

TOTAL EXTENSIONS 2014 1 22,600 27,400 50,000



Parque Arboleda Pereira

Unicentro Cali Cali

Tiffany & Co. Centro Andino

Armani Exchange Parque Caracolí

Flamingo Centro Mayor 
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Several Colombian shopping centres were recognised at the Latin American
Shopping Centre Awards of 2014 by the ICSC (International Council of
Shopping Centres), whose event was held for the first time in Colombia, in
April. Eight Colombian shopping centres won ten awards.
The winners of these awards by the ICSC were the Oviedo S.C., in Medellín,
the Andino S.C. in Bogotá, the Puerta del Norte S.C. in Bello Antioquía,
Parque Arboleda in Pereira, Único Outlet de Cali, the Santafé Medellín S.C.,
Único Outlet de Pasto and Titán Plaza, in Bogotá. This final shopping centre
was ‘Silver’ under the category of ‘New Developments’.
The Villa Country S.C., in Barranquilla, went through a complete refurbis-
hment and an integral update of its common areas and facilities. A new food
court and cinemas area was created and new anchor store formats were intro-
duced.
The El Pórtico S.C., located in the municipality of Facatativá-Cundinamarca,
has refurbished its façade and now has a new image.
Unicentro Cali is also being remodelled since 2011, and construction should
finish soon. It involves a total refurbishment of every area built within the buil-
ding.
The Portal de la Sabana S.C., in Fontibón, was refurbished and transformed
into Viva Fontibón, changing its corporate image, and it is now part of the
group of Viva shopping centres.

The Jewellery retailers Tiffany & Co and Fabrizio Giannone have opened
their first stores in Colombia, both at the Centro Andino, in Bogotá.
Le Collezione, the Luxury Clothing chain, will open a new store in Cali in
2015, and plans to open an 8,000 sq m complex exclusively made up of luxury
stores in Bogotá in the year 2017.
Armani Exchange opened a new store at the Parque Caracolí Shopping
Centre, in Bucaramanga. The New Yorker Clothing brand, which is especially
directed to young people, has 82 international stores.
The Spanish Massimo Dutti will have its third store in Bogotá at the Unicentro
Shopping Centre. The company, which belongs to the Inditex Group, will
reach four units in Colombia with this opening.
Americanino, Fashion brand by the Uribe Group, plans to open 18 stores
during the next three years, to add to the 42 stores they already have in opera-
tion. Some of the new stores might be franchises.
Freeport Store, Clothing and Shoes chain, has opened its tenth store in
Colombia, in Bucaramanga, at Parque Caracolí.
Homecenter opened a new department store in Girardot, with 6,500 sq m.
With this unit, Homecenter completes a total of 35 units in Colombia.
Flamingo, the Colombian Department Store chain, has opened a new store at
the Centro Mayor, in Bogotá. The expansion plans for Bogotá involve the ope-
ning of three additional stores until 2020.
Almacenes La 14 opened a new department store at the San Juan Plaza
S.C., in Neiva. Next, it will open stores in Girardot and Popayán.
Falabella will strengthen its presence in Bucaramanga with the opening of its
second store. The Chilean chain has decided to take the spot left open by La
Polar at the Cacique S.C..
Carulla has officially opened the doors of its first express department store in
Antioquia. This unit becomes the number 13 under this format and the brand
has now 87 units in Colombia.
The Portuguese Groceries chain Jerónimo Martins has announced its expan-
sion plans for the period 2014-2016. It plans to open 200 new Ara stores in
Colombia.
The Convenience Store chain Oxxo plans to open 5 units yearly in Colombia
during the next ten years.
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Shopping Centres in Operation:

Information regarding Retailers:
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Fedco continues to follow its expansion plan. The Cosmetics company will open
two more stores in Colombia during the second semester of 2015. One will be at
the Fontanar S.C. in Chía and the other in Valledupar.
The company Century Sports wants to open, through its brands Sportline and
Nike (which it represents in Colombia), between 7 and 10 more stores in the follo-
wing two years.
The largerst operator of the Burger King franchise in the Colombian market,
Kinco, has inaugurated another restaurant by the North American chain in
Barranquilla. Burger King’s total units in Colombia are now around 40.
Starbucks opened its first units in Colombia, both of them in Bogotá. The compan-
y’s expansion plans predict opening 6 units during the first year in operation and
50 stores until 2018.
Krispy Kreme has reached South America and elected Colombia to open its first
store. The VA! Group, the same of El Corral Burgers, is behind the arrival of
Krispy Kreme, a company which brings its own machines from the United States
to sell fresh made donuts.
Beer, the brand which commercialises traditional beers, has opened its first fran-
chise outside of Bogotá. It is Territorio Beer Armenia, which is located at the
Mocawa Plaza Shopping Centre.
The Health Clubs chain Body Tech has closed the year 2014 with 150 locations,
divided between six Latin American countries. As a result of its magnificent results,
it is also preparing to trade in the Stock Market.
Subway has had a formidable growth in the Colombian market, which has allowed
the announcement that they expect to close 2015 with 300 units distributed throug-
hout the country.
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